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PART B

FACEBOOK
FOR BUSINESS

Managing an Ad Campaign

“We don’t have a choice on whether we DO social media. The question is HOW WELL we do it.” ERIK QUALMAN
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WHY THE HECK
ARE WE HERE?
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KNOW YOUR TARGET MARKET

HAVE A BUDGET IN MIND

YOUR CREATIVE
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Advertise on Facebook

STEP 4

CREATE PAIGH

Choose the objective for your campaign

Boost your posts
Promote your Page
d people to your website

Increase conversions on your website

set installs of your app

ease engagement in your app
Reach people near your busin
Raise attendance at your event
Get people to claim your offer

Get video viey

#707257235 (EDGE Marketing ...

Use Existing Campaign
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Advertise on Facebhook 70 EDGE Marketing ... ¥

STEP 1: CREATE APAIGH Use Existing Campaign
Choose the ohjective for your campaign =ing an Obj

Boost your pos
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Send people to you

Page Likes

INCrease cONVErsions on your w > Connect mo th your Page.

Get installs of your app 0
Increase engagement in your app

Reach people near your busine

Raise attendance at your event

Get people to claim your offer

W Bike Helena
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Who do you want your ads to reach?

Locations g United States, Montana Audience Definition
Helena + 50mi =
“our audience is
defined.

in th

@/ |- Audience Details:
= |ocation:
m Men @ Women o United States: Helena (+50 mi)

Montana

= Excluded Connections:

ude people who like 123

Widgats

n Age:

© 18 - 65+

Potential Reach: 51,000 peopls

More Demographics =

Options =




Behaviors

Al More Demographics

Connections ¢

Only peo Relationship
Only people not connected to etz Education 18 =
L

Work
Include people who are connected to @
Financial
chdoyouv pHome
Exclude people who are connected to @
Ethnic Affinity

Generation
Include people whose friends are connected to @ Budget ' 0 usn
© | Parents | st
123 Widgets

Schedule £ Politics (U] ntinuoushy starti

Life Events d date




HOW WE DO IT



HOW MUCH
DO YOU WANT
TO SPEND?



do you want to spend? Help: Budgeting & Pricing

Budget @ | Perday ™ | $10.00USD

Schedule § * Run my ad set continuously sta

a start and end date

Optimize For @ | page Lik
Pricing € “our bid wil be optimized to get more Pag

at the best pri

the amount a 2 worth t

eduling € Run ads all the time
More Options

Ad SetName ¢ | Helena - 18+




Optimize For Clicks =

Swritch
back

Pricing You will be charged every time someone clicks on yvour ad.

£ 5

-

i
a
[
[
i

max. bid per click









brand

OR

relevance

OR
presence




Start at CPC and see how well
the ad performs.

If it performs well, it may be
more cost-effective to change
it to a CPM model.



CTR

Optimal < 0.11-0.16%

Above Average < 0.07-0.09%

Average < 0.04-0.05%

Below Average < 0.02-0.03%

Poor = 0.01%



CONTROL
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s. CPC might
b h wy O go.



Ad Scheduling € Run ads all the time

Run ad= on a schedule

Ad scheduling only works with lifetime budgets.

“Wour ads will be served in your audience’s time zone.

For example, if you select 8am - 10am, yvour ad will be served to
people from 8&am to 10am in their local time.

12am  3am gam Sam 12pm  3pm
Monday

Tuesday

Thursday
Friday
Saturday

sunday

Every Day

. Scheduled hours are shaded blue
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THE LATE-NIGHT
INFOMERCIAL EFFECT




IT'S TIME TO
CREATE YOURAD



Choose different images to create multiple ads | Use a video

Upload Browse Library Search Reposition
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What text and links do you want to use? Help: Editing Ads

AD PREVIEW AND PLACEMEMNTS
Text &

A1 123 Widgets we have the latest and ¥ Desktop News Feed Remove
greatest in gadgets and accesszories for
your life

Show Advanced Options = ﬁz 123 Widgets

At 123 Widgets we have the latest and greatest in gadgets and
accessories for your life

123 Widgets
Electronics Store

#r Like Page
0 people fike this. ' <

B Questions about creating your ads? Review Order Place Order




CRAFTING
YOUR MESSAGE



RELEVANCE



Bing

Vacay time? Use Bing's social
sidebar for trip recos from friends.
http:/ fbinged.it/MEDEWo

g Like This Page
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VALUE
PROPOSITION




S5amsung Mobile USA

Trade in your phone Tor up to 3300
towards the new Galaxy 5 (I

http:/ /fsmgm.us/fsRi

g Like This Page



US Olympic Team
Gear!

Show support for the
2012 US Olympic
Team with products
made in America! Get
Yyours today!




Clairol
Tell us your greatest fear & up to

50 will win 21,000 from Nice 'n
Easy Mon-Permanent!

ENTER HERE!

2 Clairol - Conquer
P Your Fears with
3 Nice 'n Easy Non-

Permane...

g Like This Page
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. Farm Town

Poll
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Close Friends
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amazon
DealswDAY
Amazon Deal of the Day
Today only, enjoy special savings and stay active with the Garmin vivoft, featuring

personalized goals and move bar.
Manage Apps

Sd Insights

Shop Now







THAT'S IT!

Click "Place Order”

and you're good to go A | ‘



SO WHAT
HAPPENS NOW?







TRACKING



All Campaigns - Website Clicks

Account

o Active Website Clicks Feb 9, 2015 - Apr 30, 2015 $3.94 of
S St

J.45a

EDGEMarketing ™ m

() Campaigns
9 Pages ST e o S
l]; iz:lijer:lsce Insights 471 34!926 4'78 $246-g4 $0-52
FIFI Settings == Clicks to Website

[« Biling

March 20, 205 - April 16, 2015 =

X Conversion Tracking
;F Power Editor

] Account History

L ! Audiences

H Help Center
O Advertiser Support

EXES ads | AllExcept Dalated = | ¢ |ViewRepDrt||ViewHi5tDry|

| O [status>  [adset? | pelivery? | Resuits 7| Budget? | Spent Today Total Spent ? Start Date 7 End Date ?

R ' o) » Active 221 9.00 5394 o 5246.94 i MO0l

1 Result

About  Create Ad Create Page Developers Careers Privacy Cookies Terms Help

Facebook ® 2015

English (US}




[.ﬁ Ads Manager £ C
All Campai 3 - Page Likes - Category Target

ount
— ao o Active Page Likes  Nov 18,2014 - Ongoing  $3.33
ampaigns

RE FREQ = TST ENT COST March 20, 2015 - April 16, 2015 =
. 12,095 1.06 $177.48  $0.39
|E ttings
[ Biling
X Conversion Tracking
Power Editor
ount History

L ! Audiences

B Help Center
O Advertiser Support

Ads | All Except Deleted ™ View Report | | View History

Ongoing




MODIFY



AGAIN



AND NOW...

QUESTIONS?

OR LATER: deanna@edgemarketingdesign.com
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THANKS



